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ABSTRAK
Selama ini studi mengenai penerimaan terhadap teknologi baru cenderung selalu menggunakan konstruk
Perceived Usefulness dan Perceived Ease of Use dari Technology Acceptance Model (TAM), namun
konsep ini mungkin tidak bisa menjelaskan perilaku nasabah terhadap teknologi informasi yang baru
seperti mobile banking. Pada penelitian ini ditambahkan variabel Perceived enjoyment sebagai faktor
baru yang mencerminkan keyakinan intrinsik nasabah dalam penerimaan mobile banking. Dengan
demikian penelitian ini bertujuan untuk menguji pengaruh:1) persepsi kemudahan terhadap Persepsi
Kesenangan penggunaan layanan Mobile banking, 2) Persepsi Kesenangan terhadap Maksud
menggunakan layanan Mobile banking, 3) persepsi kemudahan terhadap persepsi kegunaan layanan
Mobile banking dan 4) persepsi kegunaan terhadap Maksud menggunakan  layanan Mobile banking.
Penelitian ini menggunakan metode survey dan kuesioner sebagai instrumen penelitian. Sampel yang
digunakan sebanyak 200 nasabah. Data dianalisis menggunakan analisis deskriptif dan Structural
Equation Model (SEM) untuk melihat hubungan antar variabel. Hasil penelitian memperlihatkan bahwa
1) persepsi kemudahan berpengaruh positif terhadap Persepsi Kesenangan penggunaan layanan Mobile
banking, 2) Persepsi Kesenangan berpengaruh positif terhadap Maksud menggunakan layanan Mobile
banking, 3) persepsi kemudahan berpengaruh positif terhadap persepsi kegunaan layanan Mobile banking
dan 4) persepsi kegunaan berpengaruh positif terhadap Maksud menggunakan layanan Mobile banking.
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TECHNOLOGY ACCEPTANCE EXPANSION TO PREDICT BANKING CUSTOMER
ACCEPTANCE TO SERVICE MOBILE SOUTH SULAWESI DI BANKING
Abdul Razak Munir, Jumidah Maming,  Romi Setiawan,
ABSTRACT
Over the time study on the acceptance of new technologies tend to always use the construct of Perceived
Usefulness and Perceived Ease of Use of the Technology Acceptance Model (TAM), but this concept
may not be able to explain the behavior of customers towards new information technologies such as
mobile banking.  In this study variable Perceived enjoyment added as new factors that reflect the intrinsic
belief in the acceptance of mobile banking customers. Therefore the aims of this research are to test
influence of; 1) Perceived Ease of Use toward Perceived Enjoyment Mobile banking services, 2)
Perceived Enjoyment toward behavioral intention Mobile banking services, 3) Perceived Ease of Use
toward Perceived Usefulness Mobile banking services and 4) Perceived Usefulness toward behavioral
intention Mobile banking services. In this research, Survey methods and questionnaires are use as
research instruments. The sample used amount 200 respondents. Data were analyzed using descriptive
analysis and Structural Equation Model (SEM) to examine the relationship between variables. Results of
the Research show that: 1) Perceived ease of use affect perceived enjoyment of mobile banking
positively, 2) Perceived enjoyment affect Intention to use mobile banking positively, 3) Perceived ease of
use affect perceived of usefulness of mobile banking and 4) perceived of usefulness affect intention to use
mobile banking positively.
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